Introducing 
tne Telltale Report 


BY REPUTATION INTERPRETATION SERVICES 


Which way is the 
wind blowing? 


Introducing the Telltale Report - a 
paradigm-changing online survey 
technique that both incorporates Al and 
is Al-resistant. Unlike conventional surveys 
that provide a snapshot of consumer 
sentiment and possible intended 
behavior, The Telltale Report combines 
the power of focus-group marketing and 
issue-based content to provide a 
comprehensive trend analysis of 
Consumer (or Voter) Expressions. 


Rationale 


> The Telltale Report was created out of the need for a way to reach 
the “unvoters” of America — the 25-45 year old demographic who is 
tech saavy, doesn’t use conventional media, and cares deeply 
about certain issues. 


> It was also created in response to the emergence of Al and its 
integration into most social media platforms and other applications. 
There is a growing concern that Al might present mis-leading 
information, mask certain users or campaigns, co-opt copyrighted 
material and interfere with the dissemination of unbiased 
information. 


The Telltale Report 


> The Telltale Report represents the real-time measurement of 
Consumer (or Voter) Expression on a particular issue through a 
focus-group sampling technique with a representative reach of 
millions of potential voters. 


>» The technology behind the Telltale Report was created in 
association with Gemini, Google's Al agent. 


> Itis also “Al-proof” through a series of steps that render it 
unreadable or invisible to Al. 


>» What's unique about these reports is the collaboration with Al — 
Authenticated Intelligence — and trend analysis based on frequency 
and the endorsement technology, 


Demonstration Project 


> Reputation Interoretation Services has launched a Demonstration 
Project in support of campaigns at the state and national level. 


> The initial campaign focuses on the most important issue in the 2024 
Election season, Women’s Rights. 


>» The target demographic is women 25-45 years old in the USA, of 
which there are roughly 100 million. 


> Week over week impression count from 2 July through 15 July shows 
an unprecedented 888% early adoption response. 


Urgency and Timing 


> The political market Is beta. It has a short shelf life and has specific 
deliverables that are required (i.e. traditional polling data.) 


The Democratic Party appears to be ignoring Al. 


> The Telltale Report technology is demonstrated to reach XYZ 
generation “non-voters” who may swing the 2024 election. 


> There is a start-up cost and fiming To train thousands of “virtual door 
hangers.” 


>» Long-term growth potential of the technology is dependent on 
these initial results. 


> Initial 5 stakeholder positions need to be claimed by noon on 
Tuesday, August 6, 2024 


Reporting Strategy 


>» The starting line for data collection is the beginning of early voting 
by state. (The finish line is election day, or after.) 


> There will be two major reports issued between now and the 2024 
election depicting trendlines of voter expression. 


> The target audience for Telltale Reports is media, political 
campaigns, research organizations and government agencies. 


> Reports will be available on a pre-sold subscription basis only. 


Revenue and Participation 


There are two ways fo participate: 


> A. UNDERWRITE the development of this scalable model at $222,222.22 
for an 8% interest in survey and reporting revenues. 


> B. Subscribe to the Telltale Report feed every 8days. Investment of 
$8,888.88 


> C. Watch from the cheap seats. 


> Initial 5 stakeholder positions need to be claimed by noon on Tuesday, 
August 6, 2024 


Reputation Interoretation Services 


> Reputation Interpretation Services began as an experiment to 
determine the capabilities of the newly-launched Google Al (then 
named Bard) in enhancing online marketing and survey strategies. 
Now, after a year of testing, interacting with Gemini, Google’s Al 
agent, the Company has developed proprietary technology that 
incorporates Al in its develooment and uses the full capacity of 
social media to reach millions of people whose voices can now be 
heard on a wide variety of issues important to them. 


Principals 


> PMThomas, Ph.G., Data Sommelier 
Philanthropreneuring@gmail.com 


> Barbara Leuin, Ph.D., Senior Economist bleuin@gmail.co 
m 


The Dream Team 


> Barbara Leuin, Ph.D. Economics, CFO and also CEO of SOFIA Capital Ventures, has an illustrious career 


that spans industry, higher education and entrepreneurship. In the late 1970s, she was responsible for 
writing 6-volume energy demand forecasting reports filed with regulatory commissions. In the 1980s, she 
taught freshman symposia in creative and research writing and published numerous professional articles 
in economics and education. In the 1990s, she began writing business plans and raising capital for start-up 
ventures. In the 2003, she published Planning With A Heart. Barbara is also the author of numerous 
articles and ebooks on commercial lending, and recently published her second book, Syndicating Made 


Easy, currently available on Amazon. 


> PM Thomas, Ph.G., Data Sommelier, founder of Reputation Interpretation Services, has an equally 
illustrious career that spans decades in electrical engineering and online marketing. From age eight, PM 
was involved in his father’s newspaper, setting type, proof-reading and editing. In the 1970s, he became 
known as an innovator in the power supply industry. From the 1980s to 2000s, PM developed expertise in 
online marketing, PC customer service and technical help-deck. He was a national policy advisor on 
technology issues related to Y2K. He has consulted to numerous motivational speakers, authors, political 


candidates and social causes regarding innovative online marketing strategies. 


